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Working with my team on the Amazon Explorer project. Indiana  University - Bloomington. Fall 2012. Photo: Yizhou Pan.



About  me
FUTURISTIC

 ADAPTABLE

STRATEGIC

My journey into design began during my junior year of college. I was in my 
statistics class, when I had an epiphany, realizing the path I was heading 
down was not for me. I had yet to explore what I was truly passionate 
about. After some soul searching, I realized two things: I enjoyed solving 
problems, and I loved creating things. I then started searching for a career 
that would challenge me while allowing me to express myself creativity; this 
led me to the world of HCI.

As a designer, your basic practices do not change, however, it’s the thrill of 
exploring a problemspace that allows growth…and this is what attracts me 
to HCI. Overall, I am passionate about design and research and I want to 
use my creativity to collaboratively develop solutions that will impact a 
wide range of people.

I am currently based in the Charlotte Metro area, working for Salesforce's 
Customer Success Group team. I utilize my talents as a senior designer to 
enhance the mobile and desktop experiences for our provider B2B 
customers, with an emphasis placed on the healthcare and home 
improvement customers.
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Design Process
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PROBLEM FRAMING THRU 
EXPLORATION

Affinity Diagramming
Card Sorting

Contextual Inquiry
Ethnography 

Interviews
Persona & Scenario Development

Sketching

CONCEPTION AND 
PROTOTYPING

Arduino (Uno/LilyPad)
Elito Method

Paper Circuits
Paper Prototypes

Storyboarding
Wireframes

EVALUATION AND 
LAUNCH

Design Critiques
Focus Groups

Usability Testing
User Acceptance Testing

Through my career, I have found that design does not follow a linear process, rather the needs of our customers shape how we land 
upon a design solution. Below you will find some of my favorite tools to utilize when exploring a problemspace.



Anyone who has  
never made a  

mistake has never tried  
anything new. 

-Albert Einstein

“
”



DESIGN
projects



GRADUATE STUDENT 
CENTER
CX Designer (Interaction, Visual) 

The Graduate Student Center (GSC) was an effort to update the landing page and six 
product pages that comprised the GSC. I was brought in mid-way during the project once 
the team decided they wanted to update the look-in-feel of the pages on top of content 
updates. 

For this project, I served as CX Designer and was in charge of creating, packaging, and 
delivering all of the visual assets and wireframes. I partnered with the content strategist 
on the design. This project ended up being put on an indefinite hold before being scraped 
when Wells Fargo decided to no longer offer student loans.



THE SCOPE.

The Graduate Student Center (GSC) pages had a stark contrast to 
the Undergraduate pages which had just undergone an update. 
Stakeholders wanted to update the design and content on seven 
pages: GSC landing page, four graduate specific loan products, and two 
additional loan products

TARGET AUDIENCE.
Students and parents interested in obtaining a loan for graduate school. 
On top of a general loan, there were specific loans geared towards law 
and medical students, as well as students in community college and 
parents



DESIGN CONSTRAINTS.

•	 Increase the amount of white space
•	 Utilize new components to update the look and feel 
•	 CTA needed to remain prominent on the page 
•	 Highlight key features, with an emphasis placed on 

rates
•	 ~ 3 month turnaround

DESIGN PROCESS.
PROBLEM FRAMING
Stakeholder interviews, Page Evaluation and Design 
Critique

CONCEPTION AND PROTOTYPING
Content updates, Sketching, Wireframes, Design Critique, 
Iterations

The Wells Fargo graduate 
student loan center is no 

longer in compliance with the 
new brand.



Graduate Student Center landing page circa 2019 (left) and the proposed new 
designs (right)



Graduate Student Center product page circa 2019 (left) and the proposed new 
designs (right)



LAUNCH.

This project never made it to production. Wells Fargo has transitioned away 
from student loans.

(PROPOSED) EVALUATION.
IF the project had made it into production, I would have liked to do Real Time 
Testing Optimization (a process within Wells Fargo that allows us to test a 
control with multiple variants in real time by splitting user traffic amongst the 
designs) test for the product pages with 1 control and 2 challengers to gain 
insight to the information we were presenting on the pages.
 
A test with UserTesting.com could have provided the team with insight on 
customer’s first impressions of the pages

Page exit, number of applications submitted could also provide insight on the 
information presented.



Questions?

Thank you!



Contact me
TO LEARN MORE ABOUT MY WORK

ROBYN.BOLER25@GMAIL.COM 704-458-0245
Portfolio Sample

Case Studies

A preview of projects I’ve worked on, 
highlighting my role, approach, and key 
outcomes in a concise format.

An in-depth look at select projects, 
detailing challenges, strategies, and 
results for a deeper understanding of my 
work.

https://www.dropbox.com/s/z6rfxqx0ozgau2a/rr_portfolio.pdf?dl=0
https://www.dropbox.com/scl/fo/thi214cuds7txwqxx4oag/ALmTzSFJ7AXemnP4D5WH_Hk?rlkey=4r8oplcol3go94a808xviu926&st=fk3kh5hk&dl=0
https://www.dropbox.com/scl/fi/y82umv1t3yjif8m2qsi90/rrb_portfolio.pdf?rlkey=3e1ocuidjmsc8a6s0adlcq0w2&st=yzp35v59&dl=0





